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CAST distributed an evaluation form after each session to grasp the ideas and 

perceptions of the people serving this industry. We are delighted with the 

feedback participants provided us and we want to share it with you! 

The high rates of response indicated that sustainability in tourism is of great 

concern! This is reflected in the way participants rated the relevancy of the 

different session themes. Well above 90% rated: 

• Session 3: Green Globe Live Discussion Forum 

• Session 6: Green Suppliers’ Forum on Products & Technology; and 

• Session 7: Tourism Linkages: the USAID/REACT Project 

as either very important or important to them. An almost equal number of 

participants (90%) ascribed a high level of importance to the following topics: 

• Session 4: Marketing Sustainable Tourism 

• Session 5: Business Performance & Efficiency Through Green Globe 

Certification; and 

• Session 8: Award Winners – Innovative & Best Practices. 

One feature of this Conference especially appreciated and repeated commented 

on, in our questionnaires was the real life experience presented by industry! 

The way the hotel award winners, for example, achieved their objectives and 

best practices and dealt with obstacles along the path to success, were found 

to be most interesting.  

The presentation of Ms. Lourdes Diaz describing the Puerto Rico Tourism 

Company’s sustainable tourism strategies was given great plaudits for how 

they “walk the sustainable tourism development talk”.  Similarly, Ms. Erna 

Spikjerbosch from New Zealand was very well received with a memorable 

speech illustrating how her small-scale, down-to-earth Kiwi lodge mastered the 

process of becoming Green Globe 21 certified in spite of being a small hotel 

with limited staff and resources.  95% of participants rated her presentation as 

good and/or excellent. 

These are but two examples from the varied spectrum of speakers who 

presented their sustainability experience. A valuable lesson learned from this 

Conference is that “sustainability is progressive” and will not happen overnight.  



 

Furthermore, the realization that many tourism practitioners from around the 

world actually face the same challenges was a common feedback response. 

Nevertheless, the real life success stories inspired a considerable amount of 

enthusiastic responses as it was demonstrated and understood that “being 

green actually works”.  

After each panel, a question & answer session facilitated dialogue between 

panelists and those actually communicating the “green” message to the 

customer. The presentation on green marketing and partnerships by Ronald 

Sanabria, Director of Sustainability at the Rainforest Alliance, and Bert Brown’s 

(Managing Director of SGS Jamaica Supervise Limited) detailed information on 

the auditing process, the different stages involved to becoming Green Globe 

benchmarked and certified, as well as the innovative green products and 

technologies, were enthusiastically discussed and commented on by 

participants.  

A deeper understanding of the opportunities presented through marketing 

alliances as well as the Green Globe certification process were considered to 

have the potential to provide for a deeper commitment and dialogue in the in 

future.   Another important aspect with regards to green marketing and 

certification was the recognition that much more can be and has to be done in 

order to get the message across to the people it is aimed at, i.e. the tourists.  

The “realization that hoteliers are our own greatest enemies as we are the ones 

who do not share the benefits and ‘wows’ of our program” and that “we 

[hoteliers] are missing out on the opportunity to educate people” are also 

notable comments received from Conference attendees. 

Part 2 of this report will be published in the December 2006 edition. 

Was this article helpful? Send your comments to cast@caribbeanhotels.org 

 

 




